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Abstract

This study aims to determine how tourism relates to millennials and Z generations by analyzing their motivations for travel
experiences and social media use. This study employs a hybrid methodology, primarily focusing on qualitative aspects. We
conducted a bibliographic review and descriptive survey analysis by collecting data from 100 respondents through an online
survey using Google Forms. The results of the analysis show that millennials and Z generations are highly dependent on
smartphones to connect to the internet and social media, with Instagram as the main platform. They spend six to nine hours
per day online, and their phones are often considered an extension of themselves. Millennials and Z generations tend to
publish their travel photos on Instagram, focusing on experiences that feature stunning natural scenery and expressions of
joy, to strengthen their positive image. Millennials and Z generations primarily travel to explore new cultures and interact
with people, and their inclination to capture and share photos serves as a social status indicator. Overall, millennials and Z
generations use social media as a tool to build and communicate their social identity, focusing on experiences that can
strengthen their positive image and gain recognition. Thus, this phenomenon reflects a shift in the way millennials and Z
generations interact with the world and seek to influence and inspire others through the digital content they share.
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1. Introduction

Today, we are in an era where technology dominates every aspect of our daily lives. The Internet, as one of the
digital era’'s main pillars, has become an essential service for humanity. Its presence enables access to
information and communication on a global scale and supports various economic, educational, and social sectors.
The importance of the Internet has prompted several countries to consider making it a public service, reflecting
how crucial the Internet is to the structure of modern society [1]. The Internet now functions like basic
infrastructure such as water and electricity, providing a platform that supports communication, transactions, and
access to various services. This rapid digital transformation has changed not only the way we communicate, but
also the way we work and interact. In the workplace, the Internet has opened up new opportunities, such as
remote work that allows for flexibility and global collaboration [2]. Companies and businesses rely on digital
technology to improve operational efficiency, expand market reach, and create innovative business models.
Additionally, in education, access to online resources and distance learning have revolutionized the way students
learn, enabling more flexible, inclusive, and individualized learning. This transformation has not only expanded
educational opportunities but also facilitated the global exchange of knowledge and skills, making education
more accessible and relevant in the digital age [3].

However, the digital age also brings its own challenges. The digital divide remains a significant issue, with many
people in remote and low-income areas still lacking adequate access to the internet. In addition, privacy and data
security issues are of increasing concern, with incidents of cybercrime and misuse of personal data on the rise
[4]. Over-reliance on technology can also impact mental health, triggering issues such as anxiety and social
isolation. We need to take strategic and collaborative steps to address the challenges and capitalize on the
opportunities presented by the digital age [5]. Digital literacy education is essential to equipping people with the
skills needed to use technology wisely and responsibly. We also need to develop equitable infrastructure to
guarantee fair internet access for everyone. We must also implement strong regulations to safeguard user privacy
and data, and to foster innovation in the digital economy [6]. With the right approach, we can harness
technological advances to create a more inclusive and prosperous future. Digital technologies have a lot of
potential to improve quality of life and drive economic growth, but they also require careful attention and
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management to address the risks involved. Through collaboration between governments, the private sector, and
civil society, we can ensure that the digital age delivers maximum benefits to all [7].

The internet's development and easy access, which now allow connections to almost any corner of the world,
have paved the way for greater interaction between people from different parts of the world, each with their own
unique customs and ways of life. Within this vast global computer network, social networks have emerged as
platforms where internet users can connect, share content, and stay in touch with each other [8]. Social
networking websites such as Facebook, Instagram, and Twitter have become places where billions of users can
interact, share ideas, and build virtual communities, drastically changing the way we communicate and interact.
Previous researchers had organized meetings and share information among their colleagues, marking the
beginning of social networking. Since then, social media has undergone rapid evolution and constant change,
becoming an integral part of everyday life for many people, especially millennials and Z generations [9]. This
generation, which grew up with the development of digital technology, has made social media one of the main
platforms for socializing, getting news, and building professional networks, making it a booming phenomenon in
today's modern culture [10].

The most affected by digital technology, this generation has integrated it into their daily lives. Compared to
previous generations, millennials and Z generations grew up in an era where access to the internet and advanced
technology has become easier and more widespread, which has influenced the way they learn, work, and
socialize [11]. According to several studies, millennials and Z generations are characterized by a strong attention
to and connectedness to social networks, as well as having non-traditional priorities in terms of career and
personal life. Millennials and Z generations also stand out for their attitudes, which tend to be more liberal and
proactive, especially in the digital context. They often engage in online discussions, share experiences, and
express opinions openly on social media platforms, which gives them power and responsibility in decision-
making [12]. These habits affect not only their social relationships, but also how they contribute to social and
political change. In many ways, millennials and Z generations have used technology to drive innovation and
change traditional paradigms, making them a dynamic and influential generation in today's society [13].

The millennial generation’s travel activities are inseparable from the influence of social media. Social media
plays an important role in promoting new tourist destinations and providing information about emerging tourist
attractions [14]. With the evolution of technology and its application in various aspects of life, social media has
not only become a communication tool, but also influences the way millennials and Z generations plan and
experience their travel experiences. Social media allows users to share travel experiences in real-time, which
then inspires others to visit the same places, creating a cycle of ever-growing travel content [15]. Millennials and
Z generations, who are known for their tendency to connect and share experiences through social media, are
interested in visiting tourist destinations they see on platforms. The spread of individual travel experiences and
the exchange of information from various countries and cultures among millennials and Z generations drives
curiosity and a desire to experience these experiences firsthand [16]. Millennials and Z generations also
demonstrate a strong need to be part of a global community by sharing and showcasing their experiences. This
not only provides personal satisfaction but also strengthens their social identity in the digital era. Thus, social
media not only influences the choice of travel destinations, but also changes how millennials and Z generations
experience and share their travels with the world.

2. Research Methods

The research methodology involved two main components bibliographic review and descriptive analysis of
opinion surveys. We conducted the bibliographic review by screening relevant literature to understand previous
theories and findings on millennials and Z generations' travel behavior. Documentary analysis included a review
of various publications and data available on social media and other media to evaluate the content shared by
millennial travelers. Meanwhile, descriptive analysis of opinion surveys provided direct insight into millennial
travelers’ perceptions and preferences, allowing the researcher to identify significant patterns and trends. The
millennial generation was the selected population for this study. We obtained the participant sample by
publishing an online survey specifically targeting the traveler group. We designed the survey using the Google
Forms program, and it attracted a total of 100 respondents. Google Forms automatically generated an Excel
spreadsheet containing each respondent’s responses, facilitating the data collection and analysis process. We then
conducted a frequency analysis and evaluated common patterns in millennials and Z generations' travel
preferences and habits using the data from this spreadsheet. This approach allowed the researcher to integrate the
results of the bibliographic review and documentary analysis with empirical data collected through the survey,
resulting in a more holistic understanding of millennial travelers’ behavior and motivations.

3. Results and Discussion

Millennials and Z generations show a strong preference for using smartphones as their primary means of
connecting to the internet, with a particular focus on social media. Smartphones serve not only as a means of
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communicating with friends and family but also as a window to access a variety of digital services and
entertainment that support their highly connected lifestyles. Data shows that millennials and Z generations spend
between six and none hours per day online, reflecting their constant connection to the digital world. Previous
research has confirmed that this generation often views mobile phones as an extension of themselves, acting as a
vital link in their daily lives. In this context, social media, specifically Instagram, emerged as a primary focus of
this study due to its rapid growth and central role in millennials and Z generations’ social lives. According to this
study, over 82% of respondents chose Instagram as their most frequently used social media. With over 262
million photos uploaded daily on the platform, the results of this study confirm Instagram’s dominance as the
primary platform of choice for individuals. Instagram's dominance in the social and digital lives of millennials
and Z generations reflects how important this platform is in shaping the way they interact, share, and connect
with the outside world.

According to millennials and Z generations' use of social media, “gossiping on friends/family/acquaintances'
profiles” is the most frequently chosen activity, followed by “uploading photos” and “sharing their travels.”
Instagram, a popular platform for sharing photos and experiences, closely links these activities. This is in line
with previous research, which states that millennials and Z generations often publish travel-related content and
tend to upload photos that are considered important. Instagram, with its visual-focused function, is the main
choice for millennials and Z generations to express themselves online. For millennials and Z generations, taking
photos and publishing them is an important part of forming their identity. They directly associate photography
activities, where the photos become a means to display the desired self-image. Based on the survey results in this
study, 46% of respondents stated that they like to display their activity content on social media. This shows that
millennials and Z generations tend to carefully consider the type of content they share, not only to preserve
memories but to communicate the experience to all their contacts. Millennials and Z generations seem to be very
aware of the social impact of the image they present online, and therefore they tend to curate content with the
aim of creating a positive perception of themselves. Social media serves as a tool for millennials and Z
generations to build and communicate their social identity in the digital world.

More than half of respondents stated that the thing they like to share most on social media is their travels. If we
consider the results of previous studies, which show that traveling has become an increasingly popular activity
among millennials and Z generations, we can understand why travel is one of the most shared topics by this
generation on social media. Millennials and Z generations tend to think sharing travel photos on social media is
something common and done every day. According to other studies, there is a direct relationship between the
desire to travel and taking photos to upload to social networks, which serve as a record and evidence of their
activities. This is consistent with the findings of this study, where respondents frequently emphasize the
importance of sharing travel experiences, particularly with friends and, secondarily, with family. However,
another 38% argued that they only share their travels if they find them interesting, and that millennials and Z
generations are selective in choosing which photos to upload to their social networks. This selective process
reflects an effort to project a positive and attractive self-image. Millennials and Z generations tend to avoid
showing the “ugly” or “bad” side of themselves and instead prefer to share memorable and beautiful moments.
They use social media as a tool to build a desired identity and create a positive perception in the eyes of others.
Millennials and Z generations value getting likes on their posts even more than having a large number of
followers. According to previous research, millennials and Z generations often share content on social networks
with the main goal of getting likes from their followers. They see the number of likes as an indicator of social
acceptance and recognition, which results in positive responses from other users. This implies that millennials
and Z generations deeply care about the reception of their content and view receiving likes as a crucial source of
social validation. Millennials and Z generations are less likely to post photos if they believe they will not make a
good impression on others. This reflects the importance of getting approval and recognition for their posts. The
survey results in this study showed that more than 70% of respondents were very concerned about the number of
likes their posts received. Social networks are an important part of social inclusion for millennials and Z
generations. Motivated by the desire for acceptance, they use these platforms to build relationships and interest
groups, utilizing new technologies to accomplish this goal. There is a gap between the importance of getting a lot
of followers and getting a lot of likes, which could be a hypothesis for further research. This gap may indicate
that having a lot of followers is not as important as getting approval through likes from those followers. While
millennials and Z generations may be interested in popularity and follower count, their primary focus is on the
reception and approval of their content by their audience. This goes back to the theme of showing and owning,
where millennials and Z generations are more concerned with how they appear on social media and how their
content impacts others' perceptions.

When it comes to choosing a travel destination, while constraints such as time, budget, or travel limitations can
influence the decision, the survey found that the majority of millennials and Z generations have a clear tendency
to choose places that are considered attractive, interesting, exotic, or trendy. Their choice of destination not only
reflects their personal preferences, but also aligns with frequently discussed trends in the news and media.
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Popular and trending destinations are often the top choices due to their high appeal and the positive image
associated with the experience. Interestingly, while only a small percentage of respondents considered
themselves influencers, their primary area of influence was tourism. This suggests that they often focus their
influence on sharing and promoting destinations and travel experiences. In this context, millennials and Z
generations are not only seeking personally fulfilling experiences but also seeking to influence and inspire others
through the content they share. This reflects a shift in the way millennials and Z generations interact with the
world, using digital platforms to explore, share, and validate their travel experiences in the public eye.

The analysis of millennial publications on the social network Instagram provides empirical evidence regarding
tourists' tendency to record and communicate their experiences. Millennials and Z generations tend to want to
leave evidence of what they experience, especially during weekends and carnival days. According to the
analysis, they frequently upload photos on the same day and share their location, showing their followers their
travel destination. This reflects how they use social media to share experiences in real time and gain recognition
from their audience. The search for publications, both through profiles and hashtags, reveals that photos taken
abroad receive more approval and likes than those taken domestically. This suggests that the further away the
travel location, the more attractive and positive the impact. Thus, showing oneself in an international tourist
environment can be an additional motivation for millennials and Z generations to share their experiences on
social media in the hopes of gaining more likes and recognition. Although the use of hashtags on photos can
increase the impact and spread on social networks, in this case, there is a similar impact on both publications that
use hashtags and those that do not. Although some publications do not include hashtags, they still appear with
hashtags related to the location where they were. This shows that while hashtags can aid in the spread of content,
the placement of the publication location also plays an important role in attracting attention and generating
interaction on social media.

Millennials and Z generations often upload photos in various environments, both alone and in groups, often
accompanied by stunning natural landscapes. Expressions of joy and happiness are often dominant in these
photos, reflecting their desire to share positive and captivating experiences. This is in line with previous research
findings that show that millennials and Z generations tend to publish photos in which they are the center of
attention. These photos not only serve as a visual record of their experiences but also as a strategic tool to
strengthen their positive image in the eyes of their followers. In this context, social media serves as a platform to
show the best side of themselves, both in the form of fun activities and impressive settings. Millennials and Z
generations use social media to share joyful moments and demonstrate their popularity and familiarity in a social
context. Thus, the photos they upload are often the result of careful selection, aimed at projecting an ideal and
attractive image as well as enhancing their reputation among friends and followers. This phenomenon not only
reflects social media usage patterns but also shows how the millennial generation builds and maintains their
social identities through digital platforms.

Cultural motivation is the primary motivation for millennials and Z generations to travel, with “meeting new
people and cultures” being the most common response. This motivation reflects a desire to expand their
knowledge of the destination's culture and history. Meanwhile, “taking photos,” which is the second motivation,
can be associated with the need for connectivity and the desire to share their experiences online. Published
photos serve as a means to showcase one's destination and enjoyment of a trip, while also serving as a symbol of
status and arrogance. In this context, millennials and Z generations use arrogance as a driving force for travel,
showcasing their photos to garner a high number of likes. This action can reflect an attempt to insert themselves
into a social group that is considered more prestigious. According to the push and pull motivation theory, the
push motivation in this case is millennials and Z generations' desire to show themselves through photos in their
virtual environment far from where they live. The attractiveness of the tourist destination, which they can
showcase, also plays a significant role in motivating them. This theory posits that millennials and Z generations'
desire for recognition in a particular tourist environment can boost their social self-esteem. The symbol of
approval, represented by the number of likes and followers on social networks, can increase their self-esteem and
social ego, providing additional incentives to post and share travel experiences online.

4. Conclusion

The analysis results show that millennials and Z generations rely heavily on smartphones as their primary means
of connecting to the internet and social media, with Instagram being the most dominant platform for their
activities. Smartphone usage is not only for communication but also for accessing digital services and
entertainment that support a constantly connected lifestyle. The average millennial spends six to nine hours per
day online, and their phones are often considered an extension of themselves. Millennials and Z generations are
highly likely to publish photos of their travels on social media, with Instagram serving as the primary platform
for sharing these experiences. The majority of respondents stated that they prefer sharing travel moments over
other types of content, indicating that travel is one of the most shared topics. Millennials and Z generations
primarily travel to experience culture and meet new people, driven by their desire to broaden their knowledge. In
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addition, the need to take photos and share them online also reflects social and prestige motivations, where travel
photos serve as indicators of social status and prestige on social networks. In this context, the concept of push
and pull motivations holds significance, with push motivations stemming from the desire to present oneself in a
virtual environment, and pull motivations stemming from the allure of showcased tourist destinations. Overall,
millennials and Z generations use social media as a tool to build and communicate their social identity, focusing
on experiences that can strengthen their positive image and gain recognition. Thus, this phenomenon reflects a
shift in the way millennials and Z generations interact with the world and seek to influence and inspire others
through the digital content they share.
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